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MEDIA  PACK 2O22
Media information and specifications

Welcome to The Woodworker & Good Woodworking 
magazine’s 2022 media pack, which sets out editorial plans  
for the year ahead while outlining print and digital opportunities 
available to help achieve maximum exposure for your brand. 
Whether through the pages of the magazine or via our newly 
relaunched website – www.thewoodworkermag.com –  
and accompanying social media channels, we can connect you  
with an audience of dedicated and loyal hands-on woodworkers 
and woodturners, who are constantly looking to improve  
their workshop and broaden their skillset, as well as keeping 
up-to-date with the latest tool developments

thewoodworkermag.com@thewoodworkermagwoodworker_mag



THE  MAGA ZIN E

The Woodworker & Good Woodworking continues a long tradition, which  
stretches back over 100+ years of uninterrupted publication, encouraging  
its readers to develop and improve their skills 
and craftsmanship. The magazine presents 
readers with a combination of the finest 
woodworking and woodturning projects,  
the most effective workshop techniques,  
as well as the latest news on tools and 
equipment of today. 
   The editorial emphasis encourages the 
novice as well as stretching the boundaries 
of the more experienced woodworker

THE  F IN E S T 
WOODWORKING  & 

WOODT URNING 
PRO JECT S

thewoodworkermag.com@thewoodworkermagwoodworker_mag



OUR  R E A DER S

 Circulation: 12,000
 Frequency: 12 issues per year
 Cover price: £4.99

 Stockists: WHSmith, Tesco, Sainsbury’s & independents

The Woodworker & Good Woodworking has a very loyal 
readership but is always pushing the boundaries, trying to 
encourage the younger generation to take up woodworking as 
well as appealing to the amateur and professional woodworker, 
hence its mixture of varying skill-based technique and project-
based articles.

Woodturners also make up a large proportion of the  
readership and their interests are catered for in every issue

S TAT I S T I C S

A  L OYA L 
YE T  GROWING 
R E A DER SHIP
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THE  ORIGIN A L  &  S T I L L  THE  BE S T

The Woodworker & Good Woodworking is the ultimate resource  
for enthusiasts, from intermediate to professional. It’s the authoritative  
voice of woodworking.

The Woodworker & Good Woodworking is a hands-on magazine  
aimed at the home and professional woodworker and woodturner.  
Edited and written by enthusiasts, there’s a real feel for the subject 

thewoodworkermag.com@thewoodworkermagwoodworker_mag



THE  WOODWORKER  ON L IN E  –  WWW.THEWOODWORK ERMAG . C OM

www.thewoodworkermag.com is the newly relaunched online home of  
The Woodworker & Good Woodworking. Featuring a brand-new, more  
user-friendly design and forum, it’s an extensive source for readers of the  
magazine as well as general woodworkers, woodturners, furniture makers, etc. 
   Visitors can browse an online archive of hundreds of articles as well as  
enjoying new magazine uploads every week. This is the place to go for all  
the latest woodworking news, upcoming events, course information, monthly 
competitions, plus a fantastic forum showcasing members’ work and offering  
the opportunity to engage in lively woodworking discussion. 
   All issues are now available as downloadable editions for all android formats. 
Regular uploads are also made on the magazine’s dedicated social media 
platforms: Twitter, Facebook and Instagram. 
'After decades of advertising in the magazine, we continue to use this platform to promote our tool business and annual exhibition'
Paul Dowding, Managing Director, D&M Tools Of Twickenham

thewoodworkermag.com@thewoodworkermagwoodworker_mag



SHOWS  &  EV EN T S

THE NORTH OF ENGLAND

WOODWORKING & POWER TOOL SHOW

Despite the COVID-19 pandemic sadly leading to the cancellation and postponement of many 
physical woodworking events, shows and exhibitions over the last few years, the good news is  
that many industry favourites are back for 2022, and better than ever. The North of England 
Woodworking & Power Tool Show is the perfect example and we look forward to seeing you  
at the Great Yorkshire Showground from 11–13 November. We’ll also be attending various other 
woodworking events throughout the year, so ensure to check the website and social media  
channels for regular updates
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A DDI T I ONA L  BR ANDING  OPPORT UNI T I E S  &  DIGI TA L  O F F ER ING S

PRIN T  C ONC EPT S

 Inserts
 Cover Wraps
 Reverse Back Cover
 Directories
 Catalogues/Brochures
 Gate Folds
 Covermounts
 Subscription Gifts
 Competitions/Giveaways
 Wall Planner
 Belly Band
 Backing Board

TO  DI S C U S S  A NY  O F  THE  A BOV E  C ONC EPT S , 
P L E A S E  C ON TA CT :

Rhona Bolger 
Group Advertising Manager  

T: 07977 594 911 
E: rhona.bolger@mytimemedia.com

ONL IN E  &  DIGI TA L  OPP ORT UNI T I E S  2 O22 : 

Full site take over up to a 24 hr period – great for new 
products and launches – £POA 

Main Top Banners: 728 × 90px = £250 pm
Main Feature Section Sponsorship: £200pm
Forum Sponsorship: £150pm
Button Banners: 288 × 125 = £100pm
Sky Scraper Banners: £200pm
MPU including video link – 300 × 250 = £300pm
Hyperlink to digital apps: £50pm
Directory company bio – up to 150 words/logo 70 × 70 px/ 

url link= £50 pm

Social media streaming across all platforms: Facebook, Twitter,  
and Instagram – £POA – or free if in conjunction with print  
ads for competitions/giveaways/new product launch

PDF E-Brochure/catalogue download: £500pm – stream  
a product catalogue or brochure on the homepage with  
reader opportunities to print or share with a friend

thewoodworkermag.com@thewoodworkermagwoodworker_mag



R AT E  C ARD

&

SPEC I F I C AT I ON S
 Format: Full-colour magazine
 Average issue size: 92 pages
 Frequency: 12 issues per year
 Cover price: £4.99

DPS

Bleed: 303 × 426mm
Trim: 297 × 420mm
Type: 267 × 370mm

Bleed: 303 × 216mm
Trim: 297 × 210mm
Type: 265 × 181mm

265 × 88mm

131 × 88mm

131 × 181mm

64 × 181mm

64 × 88mm

Full page 1/2 page vertical 1/2 page horizontal

1/4 page vertical 1/4 page horizontal

1/8 page

DISPLAY FULL COLOUR RATES PER INSERTION
1 issue 4 issues 6 issues 12 issues

DPS £1800 £1775 £1740 £1670 

Full page £980 £965 £945 £910

Half page 
ver.

£535 £520 £510 £480

Half page 
hor.

£535 £520 £510 £480

1/4 page ver. £320 £310 £305 £290

1/8 page £195 £185 £180 £170

Classified £34 £32 £29 £27

IFC £1300 £1235 £1175 £1115

IBC £1250 £1180 £1020 £980

OBC £1350 £1285 £1220 £1170

ALL RATES ARE EXCLUSIVE OF VAT

DISPLAY MONO RATES PER INSERTION
1 issue 4 issues 6 issues 12 issues

Full page £715 £695 £685 £645

Half page 
ver.

£385 £375 £365 £345

Half page 
hor.

£385 £375 £365 £345

1/4 page ver. £205 £200 £195 £185

1/8 page £120 £115 £110 £105

C ON TA C T
RHONA  BO L GER  F OR 
E XC L U S I V E  O F F ER S

3mm bleed to be added to all 
artwork supplied

thewoodworkermag.com@thewoodworkermagwoodworker_mag



R AT E  C ARD

EX TR A S

 PDFs: £559 (per article)
 Advertorials/featured articles: rates on application
 Loose inserts: £65 per 1,000 (dependent on weight/size)
 Bound inserts: rates on application
 Bagged inserts: rates on application
 Reprints: £POA (dependent on size of review)
 Cancellation: during a series, cancellation will result in a surcharge on all previous 
insertions, bringing the total cost of each advertisement to the appropriate rate.  
Any cancellation must be received in writing 28 days prior to print deadline
 Guaranteed facing editorial: 10% extra
 Bleed: 10% extra
 Spot colour: £100 per page (Publisher's choice)
 Publication dates: see 2022 publication schedule
 Cancellation date: in writing six weeks prior to print deadline

GU ID E  TO  S PEC I A L I S T S '  D IR EC TORY

 Small panel: 3cm per single column, £30 per month, minimum of 3 months (plus VAT)
 Large panel: 5cm per single column, £50 per month, minimum of 3 months (plus VAT)
 Classified lineage: 45p per word, minimum of 20 words, strictly pre-paid (inc VAT)

NOT E S

 Please note that all prices quoted include full colour
 VAT at 20% should be added to all prices as of 2015 (UK only + EU Only)
 Advertising cancellations must be sent in writing 6 weeks prior to print deadline
 Inserts info: quotes for inserts available on request
 Online insertion: please enquire for rates

PRODU CT I ON  IN F ORMAT I ON
 FILES: PDF, JPGs, TIFFs as CMYK colour process
 GRAPHICS: Resolution 300dpi

Type area:  277 × 190mm; Final trim area:  297 × 210mm; Bleed area:  303 × 216mm

CON TA CT S : 
Group Editor: Tegan Foley 
tegan.foley@mytimemedia.com

Group Advertising Manager: Rhona Bolger 
rhona.bolger@mytimemedia.com
Designer: Nik Harber 
nikharberdesigns@yahoo.com

thewoodworkermag.com@thewoodworkermagwoodworker_mag


